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Percent of Households by Tapestry Segment

Top Tapestry Segments:

Rooted Rural

Rooted Rural neighborhoods are located in rural areas throughout the country; however, more than three-fifths of the households are located in the South.
Households are dominated by married-couple families. One-third of the households receive Social Security benefits. The median age is 42.2 years. Housing is
predominantly single-family dwellings, with a strong presence of mobile homes and some seasonal housing. The median home value is $101,198. Stable and
settled, residents tend to move infrequently. They are do-it-yourselfers, constantly working on their homes, gardens, and vehicles. Many families have pets.
Residents enjoy hunting, fishing, target shooting, boating, attending country music concerts, and listening to country music on the radio. Many households
have a satellite dish; favorite stations include Outdoor Life Network and CMT.

Metro City Edge

Metro City Edge residents live in older, suburban neighborhoods of large, metropolitan cities, primarily in the Midwest and South. This market is home to
married-couple, single-parent, and multigenerational families. The median age is 29.4 years, and the median household income is $32,291. Nearly half of
employed residents work in the service industry. Most households live in single-family dwellings; 14 percent live in buildings with two to four units, many of
them duplexes. Homeownership is at 54 percent, and the median home value is $78,213. Prudent shoppers, residents buy household and children's items at
superstores and wholesalers. They enjoy watching TV (especially sittcoms and courtroom TV shows), going to the movies, visiting theme parks, roller skating,
and playing basketball. They read music, gardening, and baby magazines and listen to urban and gospel radio.
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Rural Bypasses

Open space, undeveloped land, and farmland are found in Rural Bypasses neighborhoods located almost entirely in the South. This market is home to
families who live in small towns along country back roads. The median age is 38.0 years. Higher-than-average proportions of employed residents work in the
agricultural, mining, manufacturing, and construction industries. Labor force participation is low, and unemployment is high. Although most households are
single-family dwellings, 32 percent are mobile homes. Homeownership is at 77 percent, and the median home value is $66,625. Residents save money by
maintaining their homes, gardens, and vehicles themselves. They enjoy hunting, reading fishing and hunting magazines, and listening to gospel radio. They
prefer to watch courtroom TV and talk shows as well as cartoons. Recent purchases include baby products, clothes, and toys.
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Top Tapestry Segments:

Rural Bypasses

Open space, undeveloped land, and farmland are found in Rural Bypasses neighborhoods located almost entirely in the South. This market is home to
families who live in small towns along country back roads. The median age is 38.0 years. Higher-than-average proportions of employed residents work in the
agricultural, mining, manufacturing, and construction industries. Labor force participation is low, and unemployment is high. Although most households are
single-family dwellings, 32 percent are mobile homes. Homeownership is at 77 percent, and the median home value is $66,625. Residents save money by
maintaining their homes, gardens, and vehicles themselves. They enjoy hunting, reading fishing and hunting magazines, and listening to gospel radio. They
prefer to watch courtroom TV and talk shows as well as cartoons. Recent purchases include baby products, clothes, and toys.

Heartland Communities

Heartland Communities neighborhoods are preferred by approximately six million people. These neighborhoods can be found primarily in small towns in the
Midwest and South. More than 75 percent of the households are single-family dwellings with a median home value of $82,080. Most homes are older, built
before 1960. The median age is 42.0 years; nearly one-third of the householders are aged 65 years or older. The distinctly country lifestyle of these residents
is reflected in their interest in hunting, fishing, woodworking, playing bingo, and listening to country music. In addition to working on home improvement
projects, they are avid gardeners and read gardening magazines. They participate in civic activities and take an interest in local politics. Residents order items
from catalogs, QVC, and Avon sales representatives.
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Rustbelt Traditions

Rustbelt Traditions neighborhoods are the backbone of older, industrial cities in states bordering the Great Lakes. Most employed residents work in the
service, manufacturing, and retail trade industries. Most residents own and live in modest single-family homes that have a median value of $102,391.
Households are primarily a mix of married-couple families, single-parent families, and singles who live alone. The median age is 36.1 years; the median
household income is $51,436. Residents prefer to use a credit union and invest in certificates of deposit. They use coupons regularly, especially at Sam's
Club, work on home remodeling or improvement projects, and buy domestic vehicles. Favorite leisure activities include hunting, bowling, fishing, and attending
auto races, country music shows, and ice hockey games (in addition to listening to games on the radio).

Metro City Edge

Metro City Edge residents live in older, suburban neighborhoods of large, metropolitan cities, primarily in the Midwest and South. This market is home to
married-couple, single-parent, and multigenerational families. The median age is 29.4 years, and the median household income is $32,291. Nearly half of
employed residents work in the service industry. Most households live in single-family dwellings; 14 percent live in buildings with two to four units, many of
them duplexes. Homeownership is at 54 percent, and the median home value is $78,213. Prudent shoppers, residents buy household and children's items at
superstores and wholesalers. They enjoy watching TV (especially sitcoms and courtroom TV shows), going to the movies, visiting theme parks, roller skating,
and playing basketball. They read music, gardening, and baby magazines and listen to urban and gospel radio.

Rooted Rural

Rooted Rural neighborhoods are located in rural areas throughout the country; however, more than three-fifths of the households are located in the South.
Households are dominated by married-couple families. One-third of the households receive Social Security benefits. The median age is 42.2 years. Housing is
predominantly single-family dwellings, with a strong presence of mobile homes and some seasonal housing. The median home value is $101,198. Stable and
settled, residents tend to move infrequently. They are do-it-yourselfers, constantly working on their homes, gardens, and vehicles. Many families have pets.
Residents enjoy hunting, fishing, target shooting, boating, attending country music concerts, and listening to country music on the radio. Many households
have a satellite dish; favorite stations include Outdoor Life Network and CMT.

Family Foundations

Family is the cornerstone of life in Family Foundations communities. A family mix of married couples, single parents, grandparents, and young and adult
children populate these small, urban neighborhoods located in large metropolitan areas, primarily in the South and Midwest. This market represents stability.
Hardly any household growth has occurred since 2000; these neighborhoods experience little turnover. The median age is 39.0 years; the median household
income is $46,308. Most households are single-family structures built before 1970, occupied by owners. Many residents are members of church boards or
religious clubs and participate in fund-raising. Basketball is a favorite sport; residents play it, attend professional games, watch games on TV and listen to
games on the radio. They watch courtroom TV shows, sports, and news programs on TV and listen to gospel, urban, and jazz radio formats.
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Rural Bypasses (27.9%)
Modest Income Homes (17.1%)
Family Foundations (13.1%)
Heartland Communities (9.2%)
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Simple Living (5.5%)

Cozy and Comfortable (5.5%)
Rustbelt Traditions (5.3%)
Metro City Edge (5.0%)

Rooted Rural (4.9%)
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Percent of Households by Tapestry Segment

Top Tapestry Segments:

Rural Bypasses

Open space, undeveloped land, and farmland are found in Rural Bypasses neighborhoods located almost entirely in the South. This market is home to
families who live in small towns along country back roads. The median age is 38.0 years. Higher-than-average proportions of employed residents work in the
agricultural, mining, manufacturing, and construction industries. Labor force participation is low, and unemployment is high. Although most households are
single-family dwellings, 32 percent are mobile homes. Homeownership is at 77 percent, and the median home value is $66,625. Residents save money by
maintaining their homes, gardens, and vehicles themselves. They enjoy hunting, reading fishing and hunting magazines, and listening to gospel radio. They
prefer to watch courtroom TV and talk shows as well as cartoons. Recent purchases include baby products, clothes, and toys.

Modest Income Homes

Modest Income Homes neighborhoods are found primarily in the older suburbs of metropolitan areas. Single-family dwellings represent more than two-thirds
of the housing; 15 percent are duplexes. The median home value is $57,381. Household types are mainly single person and single parent. However, 64
percent of households are family types. The median age is 35.7 years. Slightly more employed residents work part time than full time, mainly in service and
blue collar occupations. At 20 percent, unemployment is high. These frugal residents shop at discount stores, do not pay for Internet access, and rarely eat
out. They are content to wait for movies to be shown on TV instead of going to the theater. They watch daytime and primetime TV, especially courtroom TV
shows and sitcoms, and listen to urban and gospel radio. A favorite cable channel is BET.
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Family Foundations

Family is the cornerstone of life in Family Foundations communities. A family mix of married couples, single parents, grandparents, and young and adult
children populate these small, urban neighborhoods located in large metropolitan areas, primarily in the South and Midwest. This market represents stability.
Hardly any household growth has occurred since 2000; these neighborhoods experience little turnover. The median age is 39.0 years; the median household
income is $46,308. Most households are single-family structures built before 1970, occupied by owners. Many residents are members of church boards or
religious clubs and participate in fund-raising. Basketball is a favorite sport; residents play it, attend professional games, watch games on TV and listen to
games on the radio. They watch courtroom TV shows, sports, and news programs on TV and listen to gospel, urban, and jazz radio formats.

Heartland Communities

Heartland Communities neighborhoods are preferred by approximately six million people. These neighborhoods can be found primarily in small towns in the
Midwest and South. More than 75 percent of the households are single-family dwellings with a median home value of $82,080. Most homes are older, built
before 1960. The median age is 42.0 years; nearly one-third of the householders are aged 65 years or older. The distinctly country lifestyle of these residents
is reflected in their interest in hunting, fishing, woodworking, playing bingo, and listening to country music. In addition to working on home improvement
projects, they are avid gardeners and read gardening magazines. They participate in civic activities and take an interest in local politics. Residents order items
from catalogs, QVC, and Avon sales representatives.

City Commons

City Commons neighborhoods are found in cities of large metropolitan areas, mainly in the South and Midwest. This younger market has a median age of 24.6
years. Single-parent families and singles dominate these households, and children abound. Almost 80 percent of the households are renters; 63 percent of the
rentals are apartments in multiunit buildings, primarily with fewer than 20 units. More residents work part time instead of full time. This market has the highest
unemployment rate among all the Community Tapestry segments. Baby and children's products are the major purchases. Residents enjoy playing basketball,
softball, and backgammon. A yearly family outing to a theme park is common. They prefer to watch courtroom TV shows; listen to gospel, urban, and jazz
programs on the radio; and read music, baby, parenthood, and fashion magazines.

Simple Living

Simple Living neighborhoods are found in urban outskirts or suburban areas throughout the United States. Half of the households are singles who live alone
or share housing, and 32 percent consist of married-couple families. The median age is 40.7 years. Approximately one-third of householders are aged 65
years or older; 19 percent are aged 75 years or older. Housing is a mix of single-family dwellings and multiunit buildings of varying stories. Some seniors live in
congregate housing (assisted living). Fifty-six percent of households are occupied by renters. Forty percent of households receive Social Security benefits.
Younger residents enjoy going out dancing, whereas seniors prefer going to bingo night. To stay fit, residents play softball and volleyball. Many households do
not own a computer, cell phone, or DVD player. Residents watch hours of TV a day, especially sittcoms and science fiction shows.
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Cozy and Comfortable

Cozy and Comfortable residents are settled, married, and still working. Many couples are still living in the pre-1970s, single-family homes in which they raised
their children. Households are located primarily in suburban areas of the Midwest, Northeast, and South. The median age is 42.1 years, and the median home
value is $174,687. Home improvement and remodeling are important to Cozy and Comfortable residents. Although some work is contracted, homeowners
take an active part in many projects, especially painting and lawn care. They play softball and golf, attend ice hockey games, watch science fiction films on
DVD, and gamble at casinos. Television is significant; many households have four or more sets. Preferred cable stations include QVC, Home & Garden
Television, and The History Channel.

Rustbelt Traditions

Rustbelt Traditions neighborhoods are the backbone of older, industrial cities in states bordering the Great Lakes. Most employed residents work in the
service, manufacturing, and retail trade industries. Most residents own and live in modest single-family homes that have a median value of $102,391.
Households are primarily a mix of married-couple families, single-parent families, and singles who live alone. The median age is 36.1 years; the median
household income is $51,436. Residents prefer to use a credit union and invest in certificates of deposit. They use coupons regularly, especially at Sam's
Club, work on home remodeling or improvement projects, and buy domestic vehicles. Favorite leisure activities include hunting, bowling, fishing, and attending
auto races, country music shows, and ice hockey games (in addition to listening to games on the radio).

Metro City Edge

Metro City Edge residents live in older, suburban neighborhoods of large, metropolitan cities, primarily in the Midwest and South. This market is home to
married-couple, single-parent, and multigenerational families. The median age is 29.4 years, and the median household income is $32,291. Nearly half of
employed residents work in the service industry. Most households live in single-family dwellings; 14 percent live in buildings with two to four units, many of
them duplexes. Homeownership is at 54 percent, and the median home value is $78,213. Prudent shoppers, residents buy household and children's items at
superstores and wholesalers. They enjoy watching TV (especially sitcoms and courtroom TV shows), going to the movies, visiting theme parks, roller skating,
and playing basketball. They read music, gardening, and baby magazines and listen to urban and gospel radio.

Rooted Rural

Rooted Rural neighborhoods are located in rural areas throughout the country; however, more than three-fifths of the households are located in the South.
Households are dominated by married-couple families. One-third of the households receive Social Security benefits. The median age is 42.2 years. Housing is
predominantly single-family dwellings, with a strong presence of mobile homes and some seasonal housing. The median home value is $101,198. Stable and
settled, residents tend to move infrequently. They are do-it-yourselfers, constantly working on their homes, gardens, and vehicles. Many families have pets.
Residents enjoy hunting, fishing, target shooting, boating, attending country music concerts, and listening to country music on the radio. Many households
have a satellite dish; favorite stations include Outdoor Life Network and CMT.
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